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Turbo Explodes Digital Presence & Web Traffic for the Fountain of Youth 

Medical Spa 

 

www.fountainmedicalspa.com 

Important metrics: 

*Started working with Turbo in 2011 

 Increased organic web traffic 233% since 2011 

 Increased total web traffic 129% since 2011 

 Increased web leads 985% 

 Improved practice digital branding  

 Grew social networking presence from scratch to thousands of Fans & Followers 

 Grew blog from scratch to over 150 unique articles 

The Challenge: 

Dr. Nhi Le, the owner & founder of the Fountain of Youth Medical Spa in Victoria, TX, came to Turbo in 

January of 2011 in need of online marketing help. She had a template GoDaddy website, a social media 

presence in its infancy, poor optimization & rankings, no Analytics, no blog, and no strategy. 

The Solution: 

 Content marketing 

 Social media marketing 

 Email marketing 

 Advertising management 

 Re-design responsive website  

Turbo’s first step was to implement Google Analytics, with conversion tracking, set up a blog, and 

optimize the website. The blog was configured with an opt-in form for lead generation (unlike the 

website). Turbo also focused on building the social networks. 

In 2013, Turbo added Google Adwords and email marketing to the strategy, helping to build both the 

external and internal exposure. In 2014, Turbo re-design and implemented a new, responsive website. 

Since there were no Analytics, or conversion tracking, set up prior to Turbo taking over in 2011 we have 

no basis for comparing Dr. Le’s past marketing efforts. However, we can compare our progression from 

year-to-year since we started.  

From 2011 to 2012 Turbo increased the website’s unique visitors by 83%. From 2012 to 2013, the 

website’s unique visitors grew by another 17%, and from 2013 to 2014 the unique traffic grew by 189%! 

This growth coincides with the website re-design and re-brand. This transition not only dramatically 

improved the look and functionality of the website, but it grew the total number of pages by over 50.  

http://www.fountainmedicalspa.com/
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Snapshots of our success: 

Website re-design 

 

Unique traffic growth 
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Organic traffic growth 

 

Social growth 
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Search engine visibility 

 

 

 

Final Thoughts: 

The growth of the Fountain of Youth Medical Spa coincides with the growth in the number of unique 

digital marketing tactics implemented by Turbo. Starting with a blog, some optimization, and social 

media work and evolving into a fully comprehensive approach, including advertising, email marketing, a 

web re-design, and more. The practice now has a digital marketing strategy where all facets are working 

together.  

The results are evident in the stats. The marketing efforts have dramatically grown the website’s organic 

traffic, referral traffic, social traffic, and total traffic.  More importantly, this has led to a huge surge in 

leads and new patients. 


